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2015 READER SURVEY*

61%
are female

73%
are between 
the ages of 

30-60

49%
have 

household 
income over 

$60,000

25%
have 

household 
income over 

$100,000
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web sites

say DM has 
introduced them to new  

advertiser products or services

are more LikeLy to buy  
the product or service when they 

see it advertised in DM
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37%

report they are  
“most LikeLy” 
to  vacation 
in Montana

78%
visit a 

montana hoteL or 
resort for meetings 

and conferences

57%are likely to need 
heaLth 

or medicaL 
services

64%

are likely to use 
the services of a 

reaL estate 
agent

39%

are likely to use 
the services of a 

buiLder, designer
or architect

37%

are likely to need 
eLective medicaL 

services (e.g. cosmetology, 
plastic surgery, 

dental, etc.)

67%are likely to 
traveL by air

2 or more 
times

50%

are likely to 
vacation in

montana

78%

*Independent 2015 Reader Survey of 260 randomly selected Distinctly Montana readers  

qq

What our  readers  have to say...
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visitors
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44%
dine out  

two or more 
times a week


